
Jiwon choi
ccc2959@naver.com / +82 10 – 5117-2959 / 
Education
	Ewha Women’s University Graduate School
Master of Business Administration, 
· Concentration: Marketing with GPA 3.4/4.3
                   
	Mar.2015-Aug.2017
Seoul, Korea

	Sungshin Women’s University
 B.A., Major in Psychology with GPA 3.3/4.5
	Mar.2003-Feb.2007
Seoul, Korea


Experience
	Crescom
Marketing  
· Identified potential customers by developing and executing plans for participation in exhibitions and conferences.
· Analyzed event operation results and derive improvement directions. 
· Production and planning of AI medical software marketing materials (leaflets, brochures) for medical professionals.
· Researched and organized market data on AI products and markets.
· Conducted press and media advertising
· Website management and news updates, and drafting a plan for website renewal.
· All marketing-related tasks.

 
Osstem orthodontics   
Marketing  
· Developed marketing plans for product line through market research, customer needs and business planning
· Assisted Product manager in product life cycle management for introduced product lines with strategic
planning to tactical execution
· Created marketing campaigns product promotions plans, product launch plans for focus products with the input from Product manager, sales teams
· Developed product positioning and messaging with appropriate product information to market segments
· Implemented Marketing activities in online and in offline (tradeshows, exhibitions and symposiums, 
new product presentations, Internal meetings, sponsorship programs, webinar)
· Developed brand and product news article for media release
· Planned for product specific marketing campaigns online marketing and homepage and social media 
management etc. (Facebook, Kakao business channel,YouTube, Instagram,online shopping mall, Viral Marketing etc)
· Advertised products, event news, services on various media dental newspaper,Academic association etc) 
· Created and distributed promotional materials and publish newsletters (DM, brochure, catalog, 
videos, other collaterals)
· Develop product management documentation including clinical introduction, launch plans, product marketing collateral
· Coordinated the lecture contents, schedule management, briefing to a lecturer
· Supports compliance with healthcare regulations (KMDIA report)
· Marketing budget planning and tracking
· 
	May 2024-July 2025
Pangyo, Korea










Oct 2018-Oct 2021
Uiwang, Korea

	Carestream Health Korea
Marketing
· Responsible for planning, organizing, and developing marketing strategies for health equipment, including dental and medical imaging devices
· Planned and implemented various marketing campaigns, including online and offline marketing strategies
· Organized and executed marketing budgets by forecasting budgets to align with marketing goals planned
· Prepared and executed online promotions by using various methods including homepage management, e-mail promotion (e-blasts), newsletter (internal & external) and social media co-work with the global digital marketing team
· Participated in tradeshows, exhibitions, and seminars, symposiums, kick-off meetings, Internal meetings through planning and preparing promotional materials such as booths and flyers
· Collaborated with supported other departments including sales teams, service teams by managing and updating collected data using Salesforce.com.
· Adopted branding concepts and guidelines in marketing from the global headquarters
· Managed official documents and KMDIA Report
· Medical imaging & Dental Business manager support: presentation and reporting data and so on

** Carestream Health Korea was operated as a Medical Imaging & Dental division, but became independent through the sale of the 
Dental division in July 2018, and the Medical Imaging division's Korean office closed in 2019
	
Nov 2014 – Oct2018
Seoul, Korea.

	
Carrot Global Korea 
HRD Consultant / Corporate Training Team
· Planned and managed budget as well as sales volumes based on KPI
· Proposed management of training program service online & offline (Corporate HRD)
· Identified market trends and clients’ needs by offering consulting services
· Prepared training program and seminar plan and operation
· Made promotional materials and made reports by attendance records, receiving customer feedback
· Measuring educational effectiveness Using SPSS Statistical Program
· Client: Samsung Electronics, Lg-display, Hyundai card, KOGAS, DuPont, etc

	
Oct 2008 – Sep 2010
Seoul, Korea



Skills and Other Information
	Language:       Fluent in English 
Computer Skills:  Business-level familiarity with Microsoft office Word and Excel and Power point                                                                     Familiar with basic functions of Adobe Photoshop
Activities:      - Studied at ETC International College Completed Intensive English language course in United Kingdom in 2011-2012
              - Medical Device Marketing training Course at KMDIA in Apr 2016
	






